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Business and Legal Aspects of a Private Counseling Practice
Entrepreneurship is not only limited to product business but can also be practiced in service delivery business operations. This is to mean that medical services can be provided in private practice whereby the private practitioners offer such services (Crystal, 2017). Counsellors form a good percentage of healthcare workers who provide their services of counselling in private practice. This is only possible when the counsellor has met all the requirements in starting and operating a business as a private practice. It is therefore prudent for the counsellor to have the legal knowledge on what is needed when starting a private practice business for them to operate (Wheeler & Bertram, 2019). This will ensure that they comply with the legal laws and ensure the smooth running of their business. This paper provides an analysis of the business and legal aspects that must be met when setting a business in private practice.
Business Name and Fictitious Business Name (DBAs)
The first step when starting a business is to have a business name. The name must be unique and should not have been used by any other entity. This is so crucial to the point that one can actually face legal action in case one comes up with a name already registered with another business (Pozgar, 2018). In fact, one needs to have thorough research online and in other places so that the name is unique and does not match any other in the entire world.
It is striking to know that the business entity is different from the owner or the private practitioner who owns it. In fact, the counsellor will be conducting his practice in the name of the business entity and not himself. This means that there is the need to come up with a name that can be used in case the business name is not used while conducting business on its behalf. According to Burns (2016), this is where the business must have a fictitious business name also called Doing Business As (DBAs). As long as the business name is different from the sole proprietor’s name, DBA will have to be used in case the name of the business is not used. Even in case of a partnership, the company must file a DBA name so that it allowed to conduct business legally in case its name is not used. 
Business Incorporation and Tax Index Number
The practitioner must incorporate the business entity before starting operations as a private practitioner. This means that all the necessary documents must be produced so that registration and eventual incorporation is achieved. One of the requirements is that a unique trademark is provided. This will ensure that the business is legally accepted by law and can transact as a separate entity from the owner (Wheeler & Bertram, 2019).  In addition, incorporation ensures that protection of personal properties is achieved as they are limited in cases of liability of the company. The company then requires to have a tax index number. The number is a requirement by IRS and local legal procedures of commerce so that there is proper monitoring of cash flow and business activities. Such will ensure that the business is tax compliant and able to file tax returns accurately without any mishaps. Additionally, having a tax index number will help the private practitioner from using their own national security identity cards while transacting on behalf of the company (Welfel, 2015). Moreover, this will also help the company in building a good credit memory in case the company seeks funding from financial institutions for its activities. One cannot overemphasize on the need for having a separate bank account from the personal one so that there is a limited liability against the individual private practice. The private counsellor practice must be on the lookout on these issues in case they want to succeed in running the business. A private counsellor practice would require a corporation that is legally protected but having minimal formalities if there are no plans to go public in the near future. One would, therefore, choose to form a limited liability company (LLC).
Business Permits and Licenses
A business operates in an environment and therefore the need to obtain permits and licenses from the various authorities and agencies. Whether you have the best services for your clients, the counselling body that regulates counselling practice must give you that private practice license (Pozgar, 2018). Next, you must get business licenses from the local, state and at times federal level agencies for compliance. This is because the government must protect its citizens who happen to be your clients and at the same time protect you. These licenses include sales tax license, health department tax and general business operation. The practitioner must actually convince these agencies that the practice will be for the betterment of the people and the environment in that particular locality.
Advertisements and Technology
A requires clients or customers for it to succeed in its operations. A business set up that does not have a good customer flow is deemed to fail. This is where creating awareness of the very existence of the entity is important. Such can only be achieved through advertisements and ads (Crystal, 2017). In the healthcare system, the provision of such services is deemed to be of equal in terms of quality and qualifications as long as the people offering them have equal academic qualifications. This creates a dilemma on how advertisements should be carried out. Ethics and code of conduct as per ACA must be followed and observed. One cannot create an advert that discredits their competitors in terms of counselling services provided. It is even more dramatic if one is offering the same services as the rest of the business around that particular place. For example, you cannot say that your business if offering better services that your neighbour business involved in private practice. The only items that may spice up your ads are having extra services and maybe having better rates compared to other business involved in private counselling practice.
Office Layout and Practice
A business requires to have premises from where to operate from. There are documents that must be found in the premises or in the office of your private practice. One of them is the certificate of incorporation that established the business, this makes the clients feel safe when being attended to. All the permits that have been issued by the various agencies for compliance purposes like tax, environmental protection must be placed on the walls where everyone can see (Welfel, 2015). The practitioner must display their academic and other qualifications as a counsellor in the office. In fact, on the desk, your name and designation is a legal requirement so that clients can quote and know who you are at any given time. 
Records of all the transactions must be filed and kept safe so that they can be produced in case there is need. These records include all receipts and invoices that have been transacted as they are also captured in electronic form of an information management system. IRS requires that all books of accounts be updated as regularly as possible (Burns, 2016). In addition, financial information must be accessible to external auditors if need be to determine the financial position of the business in case such information is required.
Conclusion
[bookmark: _GoBack]Private counselling practice just like any business have legal requirements that must be met before starting its operations. Separating the business from its owner through obtaining name and trademark ensures that the owner is protected from any form of liability from the company operations. At no one time should the business discredit services offered by another private practitioner in an advert since it is unethical as per ACA guideline. 
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